Increase in sales of 17.5% — considerable order backlog
provides a positive outlook for Q2

o Compared to the high level in Q1/2004 the order income again showed a slight
increase

o Order income remains high in the first 3 weeks of Q2 — main drivers are techno-
logy solutions for the smart label industry

o High order backlog of € 77.7 million (42.0) assures good business development
as from Q2

o Extension of sales from € 21.0 million to € 24.7 million

e EBIT amounts to € 1.6 million (1.9)

o With € 5.3 million (6.6) free cash flow remains strong

Dear Sirs, dear Madams,

with an order income of €35.9 million (35.8) — slightly above the already high level of last year s reference
period — and an order backlog of impressive €77.7 million (42.0), the technology group is very confident
for Q2, 2005. This positive outlook is further consolidated by the increasing demand for system solu-
tions in the area of smart labels, which accounts for most of the order intake in the first three weeks of
Q2 of €14.9 million. In the current fiscal year, the company has already sold more technology solutions
for producing smart labels than in the entire year before. As a consequence of the project business
and the trend towards a weak Q1, total sales as expected are lagging behind the positive development in
order income causing the result trend did not yet benefit from the positive business development. The
EBIT amounted to €1.6 million (1.9) and earnings before taxes totaled at €1.9 million (2.1) — the net
earnings and earnings per share came to €1.2 million (1.4) and €0.08 (0.09). Free cash flows of € 5.3
million (6.6) once again were on a high level.

Order income and order backlog

The order book of the worldwide acting technology group posted an increase in volume in the first three
months of the current reporting period by another 35.9 million. The company s performance once again-
showed a slight improvement over the already high level in the same period of last year (35.8). The biggest
share of 66.4% equivalent to a volume of €23.8 million (15.6) was generated by the core business of Smart
Identification. As was to be expected, the enormous increase in orders of 52.5% in this business segment
could more than offset the drop in demand for the area of Semiconductor Related Products. The latter con-
tributed €6.7 million (14.2) in sales, despite a relatively weak semiconductor environment. While the order
intake of €3.4 million (5.0) for Precision Parts & Systems — after growth rates between 20.0% and 45.7% in
the last three fiscal years — remained below the level of last year, the Traceability segment posted an in-
crease of 88.9% to €1.9 million (1.0) and revealed a very positive development. On March 31, 2005, the or-
der backlog amounted to €77.7 million and outperformed the value of last year (42.0) by 85.1%.

Sales

As was predicted before, the technology group's sales in Q1, 2005, could only slightly benefit from the
positive order situation. However, the company managed to further extend its volume in sales compared to
2004 by another 17.5% to €24.7 million (21.0) with a consequent increase in all regions. With sales of
58.7% (65.3%), Europe remains the biggest market for the Muhlbauer Group's technology portfolio. The
reduced share on sales in Europe, despite a absolutely higher sales figure, indicates a growing demand in
Non-European regions. With an improvement of +94.5%, the Americas showed once again the biggest in-
crease followed by Asia’s 29.1% before Africa and Australia with growth figures of 7.7%. The share on total
sales is divided as follows: Americas 11.7% (7.1%), Asia 25.6% (23.3%) and other 4.0% (4.3%).
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Research and Development

In view of the consolidation and further extension of the technological position in attractive growth markets,
the Muhlbauer Group continued its trend towards intense R&D activities in Q1, 2005. Investments in this
area amounted to €4.1 million — after last year's €3.2 million in the comparable period. This value is
equivalent to 16.6% (15.2%) on total sales. The completion of our new personalization system for the for-
mats ID 3, as well as the further development of digital border crossing solutions, is particularly worth men-
tioning. Apart from that, the machine platform for processing smarts labels has been further enhanced.

Employees

With its 1,410 (1,287) employees worldwide on March 31, 2005, MUhlbauer possesses a highly competent
workforce in all segments. The innovative potential in R&D has been particularly strengthened by the in-
crease of highly qualified employees from 225 to 275 persons. Our traditionally high number of trainees in
order to secure a tailored qualification was raised to 179 persons from 174 in Q1, 2004.

Outlook

Due to its excellent technological positioning, the Muhlbauer Group as expected was able to profit above
average from the significantly increased demand for innovative assembly solutions for producing smart
labels and managed to further extend its leading position in this area without neglecting the group"s fur-
ther development from a pure technology provider into a system provider for complete solutions for high-
tech machines to manufacture complex security documents such as driving licenses, ID-cards or ePass-
ports as well as complete applications for biometric border and access controls. On the basis of the com-
pany s close proximity to the market, MUhlbauer considers itself to be well prepared for the generation of
above-average gains in growth markets.

In order to accompany our partners also in the future with full commitment, our know-how acquired in more
than 20 years of experience and our innovative technology solutions, the company invested more than
€4 million in research and development in the past quarter. From our understanding to make relevant mar-
ket segments — the development of highly technical machine solutions for the production of security
documents — transparent to outsiders, Muhlbauer created the term 'TECURITY'. We believe that TECU-
RITY will become the standard term for a market segment within the business and that Muhlbauer will be
strongly involved in this new market.

Yours sincerely

MUHLBAUER HOLDING AG & CO. KGaA
Personally liable shareholder
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Consolidated Interim Balance Sheet
(US-GAAP)

Jan 01 to
March 31, 2005

in % of sales

24,710 100.00
(15,095) 61.1)
9,615 38.9
(4,863) (19.7)
(4,106) (16.6)
646 26
384 16
(141) ©06)
929 38
1,818 7.4
(655) 2.7
1,163 a7
0.08
0.08
6,063,561
6,063,868

1) uncertified
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Consolidated Interim Balance Sheet
(US-GAAP)

1) uncertified
2) certified

If no other statement, figures in TEUR

March 31, 2005"

93,089

21,750
15,200
15,385
37,803
265
427
2,259
13,409
13,409
46,499
1,585
32,228
12,596
90

493

1,443

154,933

918
7,327
1,642

109,617

8,038

(265)

(2,980)
58,503
44,272

2,049

154,933




Consolidated Statement of Cash Flow "
(US-GAAP)

1) uncertified

In the period under review unrealized gains and losses from available-for-sale-papers are shown under other comprehensive income

If no other statement, figures in TEUR

Jan 01 to
March 31, 2005

1,818
1,163

172
1,423
76
(37)
@)
(83)
6,179
139
(5,540)
(47)
(265)
@77)
53
(135)
(254)
3,465
(902)
754
(©27)
802
(42)

6,415

44
(1,161)
(88)

0
(3,008)
504
(2.164)

(5,870)

@
356
349
491

1,385
20,365

21,750




Consolidated Statement of Changes in Shareholder Equity Q 1 8
(US-GAAP) -

1) certified
2) uncertified
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Additional explanations Q 1 S
pursuant to § 63, section 3, subsection 5, section 4 of the stock ex- .
change regulations (“Borsenordnung”):

Breakdown of sales (segment reporting)
Muhlbauer is only involved in one segment. The additional information required by SFAS no. 131 is as fol-

lows:

Jan 01 to
March 31, 2005

24,710
12,350
6,223
2,236
3,944
(43)
24,710
9,321
5,225
6,328
2,898
981

(43)

Paid or proposed dividends

No dividends were paid in the first quarter of 2005. It was proposed to the annual general meeting con-
vened for 28.04.2005 that a dividend of 0.60 EUR per share entitled to profits (prev. year: 0,35 EUR) be
paid out of the balance sheet profit for the business year 2004.

Explanation of the holding of own shares and subscription rights held by board mem-
bers and employees in accordance with § 160 section 1, subsection 2 and 5 of the
German Stock Corporation Act:

€ 356.399 were gained by the sale of shares in the period under report.

On 31 March 2005 neither the personally liable shareholder nor any members of the supervisory board
held any subscription rights or similar securities pursuant to § 160, section 1, subsection 5 German Stock
Corporation Act.

~
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Personnel changes in the management and supervisory board
No personnel changes were made to the management or supervisory board in the first quarter of 2005.

Investments
The investments in tangible and intangible assets in the period under review amounted to 1.2 mill. EUR

(prev. year 0.8 mill. EUR) and were primarily required for expansion of the machinery and soft— and hard-
ware.

Events of special significance in the period under review and after the end of the
quarter which could affect profits
None.

Miihlbauer Holding AG & Co. KGaA

Werner-von-Siemens-Strasse 3 Investor Relations

D-93426 Roding

Phone:  +49-9461-952-0 Phone:  +49-9461-952-653

Fax: +49-9461-952-101 Fax: +49-9461-952-8520

E-mail:  info@muehlbauer.de E-mail:  investor-relations@muehlbauer.de

Internet.  www.muehlbauer.de

DISCLAIMER

This interim report contains forward-looking statements based on assumptions and estimates made by the management of Muehlbauer. Although
we assume that the expectations expressed in these forward-looking statements are realistic, we cannot guarantee that they will prove correct. The
assumptions are subject to risks and uncertainties which could lead to a situation where the actual results deviate substantially from the expectati-
ons. Factors which could cause such deviations include, among other things, changes in the economic and business environment, foreign ex-
change and interest rate fluctuations, the introduction of competing products, a lack of market acceptance of new products or services and chan-
ges in the business strategy. Muehlbauer does not plan to update the forward-looking statements nor does the company assume any obligation to
do so.



